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01 Foundations
Clear. Balanced. Human.

Haqqi presents legal help with clarity and confidence. The arch frames the idea, the

balance suggests fairness, and the Kufic wordmark anchors recognition.

Clarity

One main message per layout. Plain words before

legal terms.

Balance

Calm spacing and a clear hierarchy. Gold is an

accent, never the field.

Care

Direct, respectful language. Explain the next step;

never promise outcomes.



02 The logo
Arch, balance and the Kufic ي قّ .with the haqqi inlay ح

Light: aubergine + gold, for ivory and white

backgrounds.

Dark: ivory + gold on aubergine.

Rule Specification

Clear space At least 10% of the visible logo width on every side.

Minimum size 200 px wide on screen; 40 mm in print. Check that the English inlay and all dots

remain legible.

App icon /

favicon

Ivory mark centred on an aubergine square; a simplified small-size version is needed

for 16–32 px.

Never Stretch, rotate, crop, recolour, add effects or shadows, or separate the letters from

the arch. Never retype the wordmark in a font.

Source files Delivered PNG/PDF are raster. Prepare a clean vector master before large print, foil or

embroidery.



03 Colour
Aubergine, gold and quiet neutrals. Layout ratio ≈ 70% neutral · 25% aubergine · 5% gold.

Aubergine · Royal

#510449 · RGB 81 4 73

Gold · Heritage

#C4932D · RGB 196 147 45

Ivory · Background

#FAF7F2 · RGB 250 247 242

Deep ink · Text

#281228 · RGB 40 18 40

Pair Contrast Use

Aubergine on ivory 13.43 : 1 Body text, headings

Ivory on aubergine 13.43 : 1 Text on brand fields

Gold on aubergine 5.16 : 1 Accents, large text, icons

Gold on ivory 2.60 : 1 Decoration only, never body text

Never pink, never transparent overlays in print

Some PDF viewers turn semi-transparent purple layers pink. Tint images by baking the colour into the image file,

and use solid colours only.



04 Typography
Noto Sans Arabic for Arabic, Manrope for English. Clean type only.

Noto Sans Arabic · 400 / 500 / 700

دأ من وح يب الوض
الكلمة
ة ن واز وق مت ، وحق حة ل واض اصي ف ، ت ة هادئة .لغ

Manrope · 400 / 600 / 700

Clarity starts
with a word
ABCDEFGHIJKLMNOPQRSTUVWXYZ ·

0123456789

Level Size / line height Weight

Display 36 / 44 700

Heading 24 / 32 700

Body 12 / 20 400

Caption 9 / 14 500

No script or handwriting fonts, and no outlined or hollow text, especially on Arabic. Use solid or gradient-filled type.



05 Icons & imagery
3D clay icons in aubergine and gold; photography with one clear focal point.

Criminal Family Immigration

Rental Employment Contracts

Company Commercial Cheques

Real estate Trademarks Inheritance

Product and marketing surfaces use the 3D clay set above: never flat line icons. The thin line icons in the original guide

(page 15) are reserved for small UI utility glyphs only.



Architecture, warm light, one focal point.

Real people, calm moments, no stock poses.

UAE places at golden hour, aubergine-toned.



06 Voice
Explain the next step. Avoid guaranteed outcomes.

Say Don't say

"Describe your problem; licensed lawyers send you clear

offers."

"We'll win your case."

"General legal information, not a binding opinion." "Our AI is your lawyer."

"Your payment is held until you accept the work." "The best / cheapest lawyers in the

UAE."

Client-facing Arabic is always formal صحى .English is short and plain .الف



07 The full guide (20 pages)
Bilingual pages from HAQQI-Brand-Guidelines-AR-EN.pdf, v1.1.
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